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2019 MEDIA KIT

ASH WEDNESDAY FALLS
ON VALENTINE’S DAY
Priests offer no real rules for fitting the
two holidays together, but say devout
romantics should celebrate both.

14

SENIOR ADULT CARE
MOVES IN NEXT DOOR
Sage Oaks is remodeling homes to serve
as assisted living housing in North Dallas
neighborhoods.

23

TRADE IN USED LEGOS
AT VETERAN’S STORE
Family-run retailer offers bricks,
mini-figures, and activities at
Preston Valley Shopping Center.

33

HIGHLAND PARK TARGETS BIKE CLUTTER WITH NEW RULES; DALLAS, UP MAY ACT NEXT  8
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THINKSTOCK.COM

NO BORING 
WORKOUTS

Park Cities People

Five intense exercise 
classes for keeping 
the fun in fitness PAGE 45

HOW LOCAL TEACHER 
SALARIES STACK UP
Dallas, Highland Park ISD offer
competitive starting teacher salaries
despite Robin Hood contributions.

10

HOCKADAY TRACK STAR
DOMINATES SPC MEET
Adoette Vaughan takes home four gold
medals and leads Daisies to second-place finish
at spring championships.

24

DOGS WELCOME AT
NORTH DALLAS CHURCH
Central Christian offers residents
opportunity to worship with their pooches
in non-traditional services.

48

FOOT TRAFFIC: NONPROFIT OFFERS HOPE FOR MORE WALKABLE DALLAS 8

JEFF HENSLEY

Preston Hollow People
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For patients at Equest, riding horses is more than a hobby - it’s 
physically and emotionally healing. PAGE  14

EQUEST
HUMANS. HORSES. HOPE.

BIKES OUT, SCOOTERS IN 
FOR DALLAS RESIDENTS
Electronic scooters have replaced rent-by-minute bikes as 
the new fad in Dallas and have been spotted in Highland 
Park and University Park. Will they stick around?

16

PRIVATE SCHOOLS REACH OUT 
TO PROSPECTIVE STUDENTS
Trying to decide which private school to send your stu-
dent to? Parents can visit with campus representatives   
on Sept. 9.

37

SENSORY DEPRIVATION 
POPULAR IN PARK CITIES
It’s just you and your thoughts: A Park Cities spa is 
expanding thanks to a rise in sensory deprivation 
popularity. 

55

FOOTBALL: CAN THE SCOTS WIN A SIXTH STATE CHAMPIONSHIP? INSERT

Park Cities People
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JAMES FRENCH PHOTOGRAPHY

Crystal Charity Ball 
celebrates its 10 Best 
Dressed and Hall of 
Fame honoree for their 
roles in community 
service. PAGE 26

DRESSED
TO GIVE

ALL DALLAS RESIDENTS NOW ELIGIBLE FOR FREE SCHOOL SUPPLIES 40

SESSIONS, ALLRED WILL FOCUS 
ON IMMIGRATION ISSUE
The race for the 32nd District will center on a multitude 
of topics, but addressing the border crisis could be a key 
issue for both candidates.

8

DINOSAURS INVADE 
PEROT MUSEUM
A new ‘Ultimate’ exhibit, which includes several rare 
skeletons and explores species from the other side of the 
world, is drawing attention this summer.

14

FORMER JAI ALAI STAR NOW 
RESTAURANT OWNER
After his sport of choice dissolved, one athlete needed 
a new plan. He turned to the food service industry, and 
now owns two successful Dallas restaurants. 

38
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POKE THE RAW BAR

Preston Hollow People

With one 

restaurant under 

his belt, SMU 

undergrad 

Brandon Cohanim 

is ready to 

expand his 

empire.

B SECTION



United by their support for the excellent 
schools of Highland Park ISD, the people of 

Highland Park and University Park treasure their 
small towns in the heart of Dallas. Stately old mansions and a 
host of new construction set among spectacular tree-lined streets 
make the beauty of the Park Cities and Turtle Creek a sight to 
behold. Simultaneously sophisticated and down-home, these 
neighborhoods are a true oasis amidst the hubbub of the big city.

64% vs. 36% 
FEMALE VS. MALE READERS

75225 & 75205
RANKED AS THE 26TH AND 38TH WEALTHIEST 

ZIP CODES IN THE COUNTRY

$218,669 & $208,614
MEDIAN HOUSEHOLD INCOMES FOR ABOVE ZIP CODES

86.4%
BACHELOR’S DEGREE OR HIGHER

$1,253,600 
MEDIAN HOME VALUE*
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* SOURCES: REAL ESTATE RESEARCH BLOG PROPERTY SHARK; USING CENSUS DATA MEASURING 
MEDIAN HOUSEHOLD INCOMES; 2017 CIRCULATION VERIFICATION COUNCIL AUDIT; AMERICAN FACT 
FINDER AT CENSUS.GOV.

100%
SATURATION OF THE PARK CITIES

75%
OF OUR READERS FREQUENTLY PURCHASE

PRODUCTS OR SERVICES FROM ADS IN 
PARK CITIES PEOPLE AND PRESTON HOLLOW PEOPLE

The two wealthiest ZIP codes in Dallas are, 
unsurprisingly, not really in Dallas at all, with the Park 

Cities accounting for most of 75225 and 75205.
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Preston Hollow People

Boasting everything from North Dallas’ best 
shopping and stately homes on large lots, 

to the city’s most prestigious private schools, 
Preston Hollow, Bluffview, Devonshire, and Greenway Parks 
are home to many of the city’s most prominent and active 
citizens. These exceptional neighborhoods demonstrate the 
commitment of their residents to support vibrant schools, 
churches, businesses, and civic groups. The changing face of 
the area’s homes underscores its continuously renewing vitality.

SOURCE: 2017 CIRCULATION VERIFICATION COUNCIL AUDIT; WOLFRAMALPHA.COM

64% vs. 36% 
FEMALE VS. MALE READERS

64% 
HOUSEHOLDS WITH CHILDREN

73.1%
ATTENDED COLLEGE

$767,055 
MEDIAN HOME VALUE

100%
SATURATION OF PRESTON HOLLOW

75%
OF OUR READERS FREQUENTLY PURCHASE

PRODUCTS OR SERVICES FROM ADS IN 
PARK CITIES PEOPLE AND PRESTON HOLLOW 

DEMOGRAPHICS
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Park Cities People
Total Circulation: 21,000* 

Zip Codes Served:
75205, 75209, 
75219, 75225
*saturation mailed delivery - 17,100

single copy - 3,900

Preston Hollow People
Total Circulation: 26,000* 

Zip Codes Served:
75209, 75220, 75225
75229, 75230
*saturation mailed delivery - 24,200

single copy - 1,800

P O I N T S  O F  I N T E R E ST

➊ The Galleria

➋ Preston Forest Square Market 
at Preston Forest
Preston Forest Village 
Preston Forest Shopping Center

➌ Preston Royal Village 
Preston Royal Shopping Center 
Preston Southwest Center 
Preston Oaks Shopping Center

➍ NorthPark Center

➎ Preston Center
Plaza at Preston Center

➏ Snider Plaza

➐ Highland Park Village

➑ West Village

D I ST R I BU T I O N  A R E A
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WHERE WE GO



PEOPLE NEWSPAPERS
750 N. St. Paul St., Suite 2100, Dallas, TX 75201   |   Ph: 214.739.2244   |   Fax: 214-594-5779

In-Home Date: 
 April 23

Ad Reservation Date: 
April 1

Special Sections:
Real Estate Quarterly, 

Spring Society

MAY

In-Home Date: 
May 21

Ad Reservation Date: 
April 29

Special Sections:    
Living Well

JUNE

In-Home Date: 
June 25

Ad Reservation Date: 
June 3 

(Coloring Book: May 21)

Special Sections: 
20 Under 40, 

4th of July Coloring Book
(PC only)

JULY

In-Home Date: 
July 23

Ad Reservation Date: 
July 1

Special Sections: 
Real Estate Quarterly,  

4th of July Recap 
(PC only)

AUGUST

In-Home Date: 
 Jan. 22

Ad Reservation Date: 
Jan. 3

Special Sections: 
Real Estate Quarterly

FEBRUARY

In-Home Date: 
Feb. 19

Ad Reservation Date: 
Jan. 28

Special Sections: 
Camps

MARCH

In-Home Date: 
March 26

Ad Reservation Date: 
March 4

Special Sections: 
People’s Choice

APRIL

In-Home Date: 
July 29

Ad Reservation Date: 
Aug. 20 

(Football Tabs: July 22)

Special Sections: 
Schools*, 

Ten Best Dressed, 
Football Previews

SEPTEMBER

In-Home Date: 
Sept. 24

Ad Reservation Date: 
Sept. 3

Special Sections: 
Cattle Baron's, Schools*

OCTOBER

In-Home Date: 
Oct. 22

Ad Reservation Date: 
Sept. 30

Special Sections: 
Schools*, Partners Card, 

Real Estate Quarterly,
Fall Society

NOVEMBER

In-Home Date: 
Nov. 19

Ad Reservation Date: 
Oct. 28

Special Sections: 
Crystal Charity Ball

DECEMBER

In-Home Date: 
 Dec. 23, 2019

Ad Reservation Date: 
Dec. 2, 2019

Special Sections: 
Schools* 

20 Over 40

JANUARY '20

* E X PA N D E D  S C H O O L S  C O N T E N T

SPECIAL SECTIONS
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Real Estate Quarterly
16�August 2018  |  parkcitiespeople.com

 PARK CITIES

Month Closed Median Price per Sold to Active Days on Months’
 sales price sq. foot list price listings market supply

June 2017 94 $1,380,000 $395 96% 393 50 6.1

Sept. 2017 48 $1,229,000 $361 97% 363 78 5.6

Dec. 2017 62 $999,750 $334 95% 223 111 3.4

March 2018 70 $1,448,500 $402 96% 355 61 5.9

June 2018 94 $1,316,680 $390 96% 391 64 6.4

PRESTON HOLLOW

Month Closed Median Price per Sold to Active Days on Months’
 sales price sq. foot list price listings market supply

June 2017 98 $1,046,250 $272 97% 375 50 6.1

Sept. 2017 64 $750,000 $249 96% 354 66 5.8

Dec. 2017 81 $1,178,000 $286 95% 236 94 3.7

March 2018 67 $882,500 $275 95% 321 79 5.1

June 2018 73 $1,058,500 $316 94% 338 53 5.7

Source: North Texas Real Estate Information Systems Inc.

By Tim Glaze
People Newspapers
 

Significant changes in median sales prices 
highlight a busy month of real estate in Pres-
ton Hollow and Park Cities. 

And in Dallas-Fort Worth, as a whole, 
real estate professionals closed a near record 
number of sales. 

A total of 161 homes were closed in June 
in Park Cities and Preston Hollow – 94 and 
73, respectively. In DFW, according to offi-
cials from Dave Perry-Miller, preowned sales 
neared 10,000 in June. 

“That’s close to an all-time record,” said 
Marti Voorheis, an agent with Dave Per-
ry-Miller Real Estate. “The misconception 
is that all price points are moving quickly 
in all areas. The majority of new home sales 
are in lower price points, primarily in the 
growing communities to the north where so 
many companies have moved to in the last 
few years.”

Indeed, prices continue to impact clos-
ings: the median price of homes sold in June 
in Preston Hollow was almost $1.06 million, 
up significantly from a few months before. 

Park Cities saw a June median price of $1.32 
million. That’s $316 per square foot in Pres-
ton Hollow and $390 per square foot in the 
Park Cities. 

While those numbers may seem high, 
purchasing a home in Dallas over renting 
may save residents money in the long haul, 
according to Caroline Thompsont, an agent 
with Briggs Freeman Sotheby’s Internation-
al.

“The economics make sense to buy over 
leasing,” Thompson said. “We’re currently 
seeing the price to lease a residential prop-
erty ticking up, which encourages and drives 
individuals to buy.” 

Thompson also mentioned east Dallas as 
a hotbed for new home buyers.

“That’s one of the hottest and most active 
areas in DFW,” she said. “New construction 
by builders is growing out there.”

A strong 2018 for realtors came after a 
market correction. Dallas-Fort Worth ex-
perienced a small period of inflation where 
sellers could name their price. However, buy-
ers are becoming pickier, and there’s less of a 
need for homes now than at the beginning of 
the year, real estate professionals said. 

Home Sales Jump In June
Nearly 10,000 sales recorded in DFW

By William Legrone
People Newspapers

A fter more than a year of work, 
Highland Park Village is nearing 
completion of the multi-million-

dollar renovation of Building G, home 
to CHANEL, Starbucks, Anthropologie, 
and William Noble stores.

The structure was built in the 1960s 
and replaced one of the original Span-
ish Mediterranean-style buildings built in 
the 1930s. One goal of the renovations: 
bringing the building’s architectural style 
in line with the rest of the shopping plaza.

“The newly renovated building will 
fit seamlessly in with the other historic 
buildings in Highland Park Village,” said 
Joe O’Brien, president and CEO of A.G. 
Hill Partners,  the trust managing High-
land Park Village.

“The community will be able to enjoy 
the iconic architecture that the village is 
known for, as if it were always there, and 
also an improved shopping experience in 
carefully remastered spaces,” he said.

The renovations also include the addi-
tion of the Park House, the new private 
social club on the third floor. 

The club will be 19,036-square-feet 
and feature outdoor terraces.

Valet services are also being improved 
alongside the construction.

Outside the redesigned lobby of the 
building, the village will have a central 

pick-up and drop-off location with a tick-
etless system to ease traffic flow.

Tenants of Building G will remain in 
the shopping plaza and William Noble 
will move back to the second floor. 

The village is planning to announce 
another tenant for the second floor in the 
coming months. That tenant will likely 
open its doors next spring.

With renovations of Building G fin-
ishing by late fall, second and third floors 
tenants should begin opening for business 
before the end of the year.

“We strive to create not only an ex-
ceptional shopping experience, but also 
maintain a beautiful destination where 
families and guests from the neighbor-
hood, or from across the world, feel invit-
ed to meet, dine, shop, watch a movie, or 
grab a cup of coffee,” O’Brien said. 

“The newly renovated building will 
both visually and logistically serve our 
customers and community for decades to 
come.”

HP VILLAGE RENOVATIONS 
TO WRAP UP THIS FALL
Building G architecture will match 
historic look of shopping center

Park Cities People is part of the D Magazine family of publications 
and as many of you know, to receive a “D Best” is quite an honor.  
Real estate is an important advertising and editorial category for our 
newspapers and we appreciate that several of the D Best Realtors 
(published in the July issue of D Magazine) chose to advertise with 
us in this Real Estate Quarterly section. For a full list of the D Best 
Realtors, please go to parkcitiespeople.com.

“The newly renovated 
building will fit seamlessly 
in with the other historic 
buildings in Highland 
Park Village.”
Joe O’Brien

Second-and third-floor tenants should begin opening by year’s end.            WILLIAM LEGRONE
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Camps

By Cynthia Mendez
People Newspapers

In 17 years of organizing sports broadcast-
ing camps, Jeremy Treatman and Steven 
Goldstein have noticed something about 

those who attend: The children love talking 
sports.

That’s a great head start on a career in the 
business, if the campers are interested.

“The kids who come to our camp are 
sports fanatics,” Goldstein said. “They know 
every player, every team, every stat. What we 
do is we take that knowledge … and we put 
them on camera and teach them all aspects 
of sports broadcasting.”

Sports Broadcasting Camps is based in 
Philadelphia, where founder and co-own-
er Treatman worked in broadcast media. 
Co-owner Goldstein handles the business 
end of SBC.

Two years ago, they added Dallas to the 
roster of Play by Play camp cities that in-
cludes Atlanta, Chicago, and Los Angeles. 

The inaugural Dallas camp drew 24 chil-
dren, and last year’s had 36, Goldstein said. 
“We’re hoping to have between 40 and 50 
kids this summer.”

A feature of every camp is the chance to 
interview a professional athlete. Last year, it 
was Dallas Cowboys defensive back Antho-
ny Brown. Campers also learn from profes-
sional broadcasters. Texas Rangers broad-
caster Jared Sandler and Dallas Mavericks 

radio voice Chuck Cooperstein participated 
a year ago.

At the SMU camp, students will make 
play-by-play tapes of pro football, baseball, 
and basketball games and make sideline re-
porting tapes.

A list of participating sportscasters, ath-
letes, and coaches hasn’t been announced 
yet.

“Every kid gets something different out 
of it,” Goldstein said. “For the younger kids, 
they’re on camera usually for the first time; 
they enjoy that. They enjoy meeting the ce-
lebrities, and it’s kind of a dream week for 
them.”

Older campers can get an idea of what 
parts of the business they may want to pur-
sue as they head to college, he said. “Did 
they like the reporting part of it? Did 
they like anchoring? Did they like hosting 
shows? Or maybe they liked writing their 
own scripts.”

Forbes Magazine reported in 2016 that 
increasing media rights deals are creating a 
demand for broadcasters and content pro-
ducers in a sports industry that could gen-
erate $73.5 billion by 2019 in North Amer-
ica. “There has never been a better time to 

break into the business of sports journalism,” 
wrote Forbes contributor Jason Belzer.

Goldstein said the camp gives serious 
broadcasting hopefuls a head start. He re-
called hearing back from a former camper 
who went on to study broadcasting in col-
lege. The student said, “‘I was so far ahead 
of these other kids as far as on-air. None of 
these kids did what I did at 13, 14, 15, 16 
years old,’” Goldstein said.

But the camp is for anyone, whether they 
are serious about becoming broadcasters or 
not, he said. “And other kids want to come 
just because they love sports and they love 
talking sports, and for them, they just have a 
blast during that week.”

SUMMER CAMPING ON CAMERA
Students give sports broadcasting a try

M O R E  I N F O R M AT I O N

WHEN: 9 a.m. to 4 p.m. June 25-29

WHERE: SMU

WHO: Ages 10-18

COST: $650, day camp; $1,295, 
overnight camp

CONTACT: Playbyplaycamps.com, 
800-319-0884

COURTESY PHOTO
Play by Play campers spend time on both 
sides of the camera.

26 September 2018  |  parkcitiespeople.com

Crystal Charity Ball

1

2

3

4

5

Amy Hegi
Amy is a two-time honoree. She and her husband Peter have 
three daughters. Amy is an SMU graduate and received her 
degree in advertising. She worked in the advertising industry 
for several years for TBWA Chiat/Day before following her 
passion for fashion to the buying offices of Neiman Marcus 
and Harold’s before retiring to raise her daughters.

Q: Tell us about your favorite piece of clothing in your  
  closet:

A: My torn blue jeans. I have had them for years, and they  
 feel like pajamas. I can throw them on with a T-shirt  
 and be casual or can throw them on with a button down  
 and dress them up …  definitely my favorite.

1

2
Lisa Cooley
Lisa is a second-year honoree.  She and her husband, Clay, 
have three children. A dedicated community volunteer, 
Lisa is currently serving as chairman of the Family 
Gateway Luncheon. She most recently chaired the Go Red 
Luncheon benefitting the American Heart Association. 
Lisa is an active member of the Crystal Charity Ball 
underwriting committee. Her past charitable affiliations 
include After School All Stars, Children’s Cancer Fund, 
Dallas Symphony Orchestra, Dallas Opera, Housing Crisis 
Center, and TACA among many others.

Q: What’s been the most valuable learning experience as       
 part of Crystal Charity Ball?

A: Realizing the amazing value of teamwork, and the  
 tremendous impact that we can make on the lives of  
 the children we serve.  

3
Cate Ford
This is Cate’s first year as an honoree.  She grew up in 
Dallas and is married to Jeremy Ford. They have three 
children, Curran, Jerry, and new baby Chloe. In addition 
to her involvement with their schools, Hockaday and 
The Episcopal School of Dallas, Cate serves on the 
Ronald McDonald House of Dallas board of directors 
and their development committee. She serves on the 
Women’s Auxiliary at Children’s Medical Center; the 
Sweetheart Ball Committee; and she is an inactive 
member of Cattle Baron’s Ball committee.

Q: What is your favorite Park Cities or Preston  
 Hollow eatery to get dressed up for lunch with  
 girlfriends?

A: Le Bilboquet.

4
Kimberly Whitman
Kimberly is a first-time honoree. She and her husband, 
Justin, have two children, a son, JR and a daughter, 
Millie. She is a graduate of SMU with an honors degree 
in art history. She has served as a lifestyle contributor to 
the Today Show and editor-at-large of Southern Living 
Magazine since 2011. Among her many charitable 
causes, Kimberly is a member of The Sweetheart Ball 
and the advisory committee of MTV’s ReDefine of 
which she is a past chair. 

Q: Tell us about your favorite Park Cities or  
 Preston Hollow place to get pampered:

A: I love getting a manicure and pedicure from  
 Sophia’s on Lover’s Lane or using the Cherry  
 App to come to my house.

5
Jennifer Dix
Jennifer is a first-time honoree.  She and her 
husband, Richard, have two children, Nate and 
Gracie.  Jennifer has both a bachelors and master’s 
degree from Baylor University as well as a Ph.D. 
from UT Austin.  In addition to her Crystal Charity 
activities, she and her husband are currently chairing 
the American Cancer Society’s $27 million capital 
campaign to construct Hope Lodge. 

Q: What cosmetic is always in your purse?

A: Chanel Rouge Coco Shine in Golden Sand. It’s  
         like Couture Chapstick!

Ten Best Dressed

STRIVING FOR SIX CAN THE SCOTS 
WIN ANOTHER 
STATE TITLE?

September 2018
  @pcpeople
 @peoplenewspapers
parkcitiespeople.com

ParkCitiesPeople 2018 FOOTBALL PREVIEW

parkcitiespeople.com |   @pcpeople |  @peoplenewspapers
ParkCities People

CRAIG TUGGLE | 2018

Every issue includes local business, 
news, sports, community, schools, 
and living well coverage.

THE SON 
ALSO RISES

E.J. SMITH AND JESUIT WANT TO 
KEEP PUSHING THE PACE

2018 HIGH SCHOOL FOOTBALL PREVIEW
Preston Hollow People

ESD excited about defense
Experience boosts St. Mark’s

Stone leads Parish offense

September 2018 | prestonhollowpeople.com
  @phollowpeople |  @peoplenewspapers
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	 All advertisements are 
accepted and published by the 
Publisher upon the representation 
that the agency and/or advertiser 
is authorized to publish the entire 
contents and subject matter 
thereof. 
	 In consideration of its 
acceptance by the Publisher, the 
agency and/or advertiser will 
indemnify and save the Publisher 

from harm and against any 
loss or expense resulting from 
claims or suits  based upon the 
contents or subject matter of 
those advertisements including, 
without limitation, claims or 
suits for libel, violation of right of 
privacy, plagiarism and copyright 
infringement. Publisher has the 
right to reject any advertising.

BILLING
	 Payment is made in advance 
until advertiser’s credit is 
approved. Once approved, all 
account balances are due in full 
within 30 days of invoice date. 
Past due accounts are subject 
to collection proceedings. Any 
discrepancies or problems with 
advertisements and/or billing 
must be dealt with within 15 days 
from publication date.

MECHANICAL REQUIREMENTS
n	All images must be high-quality, 

300 dpi, and CMYK format (no 
RGB or Pantone). Images should 
be .eps, .tif, or high resolution 
.pdf files.

n	Our printer SNAP specifications: 
max density 220; line screen 
100; DPI no lower than 180 up to 
300.

n	When using black, make sure 
that it is 100% black and not 
a mixed black. For example, a 
mixed black would have  C=10%, 
M=20%, Y=20%, K=90% when it 
should be C=0%, M=0%, Y=0%, 
K=100%.

n	Use at least a .5-point rule for 
thin lines. Avoid using font sizes 
below 8 pt.

n	When using reverse type, avoid 
type smaller than 10 pt. Avoid 
using “thin” or “light” versions 

of a font; use “medium” or 
“regular.”

n	All text must be sent with fonts 
outlined.

n	Make sure your overprint is 
turned off.

n	Do not use word processing 
programs, such as Microsoft 
Word or Publisher to create 
ads.

n	Ensure the ad is the correct 
dimensions. Please see sample 
ad page.

n	Proofread for typographical or 
grammatical errors.

n	Send all camera-ready ads as 
high resolution .pdf files. Include 
supporting fonts and images 
used in the ad. Camera-ready 
ads can be sent via email or 
Dropbox.

MONTHLY NEWSPAPER DEADLINES
n	Park CIties People and Preston 

Hollow People are published 
monthly.

n	Space Reservation: 
Generally the first Monday 
of the month by 5 p.m., for 
next month’s issue with some 
exceptions due to holidays.

n	Material Deadline: Following 
Thursday by 5 p.m.

n	Camera Ready Ads: Tuesday 
the following week (generally 
the second Tuesday of the 
month).

n	All ads must be approved 
Wednesday by 5 p.m., one week 
after the materials deadline.

n	These are firm deadlines, and 
late charges will be applied 
for materials that arrive past 
deadline.

We reserve the right to cancel a 
contract at any time upon default 
by the advertiser or agency in 
payment of invoices; all charges 
becoming immediately due and 
payable.

DEFAULT ON PAYMENT

PeopleNewspapers
ADVERTISING SPECIFICATIONS

ACCEPTANCE GUIDELINES

PARADE OF PLAYHOUSES GOES
ON DISPLAY AT NORTHPARK
Park Cities builder takes beach-theme

approach with ninth building he’s made

for annual CASA fundraiser. 

14

ISTATION CELEBRATES 20 YEARS
OF CURRICULUM INNOVATION
Led by chief operating officer Ossa Fisher,

the technology-based company serves

schools across the nation, including in DISD.

29

DAUGHTERS OF ABRAHAM
MEETS MONTHLY IN DALLAS
Christian, Jewish, and Muslim women

gather to discuss faith and family, while

learning from one another.

44

TOWN COUNCIL FACES DIFFICULT DECISION ABOUT BELOVED PECAN TREE  8

JULY 2018 VOLUME 38 NO. 7  
“THE BEST COMMUNITY NEWSPAPER IN TEXAS” PARKCITIESPEOPLE.COM  I    

Park Cities People

CHRIS MCGATHEY

HOMETOWN 
FOURTH OF JULY

Highland Park and University Park residents love to keep 

their parade “the redder, whiter, and bluer the better.” 
INSERT

APRIL 2018 VOLUME 14 NO. 4  
“THE BEST COMMUNITY NEWSPAPER IN TEXAS” PRESTONHOLLOWPEOPLE.COM  I     @PHOLLOWPEOPLE

Preston Hollow People

ESD SENIORS STUDY ALGAE’SPOTENTIAL AS ENERGY SOURCEGirls note how plantlike organisms produceoxygen and energy, creating opportunitiesto clean the environment.

22

CAMP COUNSELORS LEARNTRUE SERVANT LEADERSHIPThis hard summer job rewards youngadults with opportunities to growpeople skills and build friendships.

39

MANY AMERCIANS NOTGETTING FULL NIGHT’S RESTCenter for Brain Health says sleephelps with processing emotions,solving problems, and staying healthy.

56

COURTESY OF DALLAS ARBORETUM

PEOPLE’S CHOICE
2018 AWARDS

Readers name their favorite spots to shop, dine, and visit including their best place for a family outing, the Dallas Arboretum.  PAGE 48

BANKING CUSTOMERS BEWARE: CROOKS TARGET THOSE EXITING WITH MONEY BAGS 12



Additional charges:
n	Built ads that require more than 15 minutes in 

changes.

n	Camera-ready ads that require more than 15 
minutes in adjustments.

n	Ads with more than 2 proofs provided.

*Shell ads include: 
n	Ads that have a shell in which photos, addresses, 

etc. need to be  changed (i.e. real estate).

SPECIAL SECTION TAB SIZES

Full page
10” x 10”

1/2 page 
vertical

4.9” x 10”

1/2 page horizontal
10” x 5”

1/4 page 
4.9” x 5”

STANDARD ART CHARGES
ADS BUILT

6-12”: $25

13-24”: $40
25-35”: $60
36-70”: $75

*ADS IN 
SHELL

6-24”: $15
25-35”: $40
36-70”: $75

STANDARD ADVERTISING SIZES

1/8  
page

* D I AG R A M S  A B OV E  A R E  N OT  D R AW N  TO  S CA L E  O R  E X AC T  P L AC E M E N T.

10” x 9.33”
(5 col. x 9.33") 

46.66 col. ”

2/3 page

10” x 7”
(5 col. x 7”) 

35 col. ”

1/2 page
horizontal

10” x 14”
(5 col. x 14") 

70 col. ”

Full 

Page

10” x 4.5”
(5 col. x 4.5”) 

22.5 col. ”

1/3 page
horizontal

4.9” x 14”
(2.5 col. x 14”) 

35 col. ”

1/2
page

vertical

1 column - 1.85”
2 column - 3.88”
3 column - 5.92”
4 column - 7.96”
5 column - 10”1/4  

page
vertical

4.9” x 7”
(2.5 col. x 7”) 

17.5 col. ”

1/6
page

3.88” x 5.83”
(2 col. x 5.83”) 

11.66 col. ”

5.92” x 5.83”
(3 col. x 5.83”) 

17.5 col. ”

1/4 page
horizontal 1/12

page

3.88” x 2.83”
(2 col. x 2.83”) 

5.66 col. ”

4.9” x 3.4”
(2.5 col. x 3.4”)

8.5 col.”

1/12
page

1.85” x 5.83”
(1 col. x 5.83”) 

5.66 col. ”
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COLUMN SIZES

PeopleNewspapers
AD SIZES


